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Introduction

In Real Estate, Reviews Are EXTREMELY Important

Most people today won’t even make the simplest purchase without studying 

reviews… So when a person who is already in the habit of reading online 

reviews needs to hire a real estate agent, you can expect that the person 

looking to buy or sell a house will do a fair amount of research online 

before making a decision.

90 percent of consumers read online reviews at least weekly, according to 

a recent survey. 88 percent of people trust online reviews as much as they 

trust personal recommendations from friends.

The industry hasn’t changed when it comes to the importance of your 

clients recommendation, just how they get that information has.  Potential

clients no longer have to rely solely on recommendation from people they 

know because they can get direct access to others experiences… Good, bad, 

and ugly.

This is a GREAT thing for agents. New clients don't have to know your 

previous clients in order to find you. But it does mean that you have to pay 

close attention to what people are saying about you in reviews and that you 

are always optimizing on opportunity.



Prove You’re The Best

Where do people go when they search you?

When someone searches your team on the internet and 10 other teams 

show up first… Where do you think most people go?

Luckily, there is a way to change that. When it comes to rankings and SEO, 

the companies that have reviews will show up higher on search results.

According to Google, they claim that at least 9% of the SEO factor comes 

straight from reviews with other algorithms that take into place the quality 

of the review, the length of the review, the timing of when the review was 

placed, and so on.

Google Map Pack is where your company will show up on a search using

Google Maps.

The top local business in Google’s Map Pack typically receives around 25% 

of clicks, and the top three make up around 50% of clicks from searchers.

If you or your team isn’t on Google Map Pack, keep reading and you will 

learn step by step to ensure you are there and proving you’re the best.



Google

Google

Google Reviews are made up of star 

ratings (1 to 5 scale) and a written 

response customers provide about 

their experience with a local business. 

For realtors, Google Reviews are a 

critical component of local targeting 

for potential clients.

Since Google uses its reviews to 

influence local search results, 

mastering Google Reviews will have an 

immediate impact on the number and 

types of searches your business shows 

up for. Beyond local search, Google 

Reviews have many additional benefits 

for agents like increasing exposure and 

SEO.



Zillow

Zillow

Zillow is the most visited real estate 

website in the world so that should be 

enough reason to ensure you have a 

good chunk of reviews.

Zillow is the best place to allow 

potential clients who don’t know about 

you to research, find, and select you to 

be their realtor.

Also, Zillow has a search option when 

looking for an agent to filter by 

reviews. This means that they take 

into consideration an agents reviews 

to where they are put on the search 

results just like Google. 



Facebook

Facebook

With all of the changes in our industry 

and specifically what Facebook has 

done during those changes, you would 

be missing out on any opportunity to 

promote your business on this 

platform.

Facebook is by far the most popular 

social media app in general but even

more so for us as realtors.

Facebook is now taking a large 

percentage of google searches into 

the app meaning that people are 

searching for local businesses via 

Facebook then google or any other 

search engine. It is important to be 

able to have a strong presence as this 

will also show clients that social media 

is included in your strategies.



How To Get Reviews

Google Give Priority To Rankings

1. Determine the right timing of the invitation. You know that you need to 

ask your customer to leave a review, but when is the best time to invite 

them? In our experience, the best time to ask is right at closing. You are 

with the client in a great moment, where they should be extremely 

happy with you and your service and can give a solid review.

2. Set the expectation for the review. You can start setting expectations 

for what you want them to do. When setting expectations, you should 

let the customer know: Why online reviews are important for your 

business and which platform they should leave their review on.

3. Eliminate barriers. The harder it is for customers to leave reviews, the 

less likely they will be to leave a one. That’s why you need to make it as 

easy as possible. Come up with a script that you can either use in person 

or via text / email that is short, simple, and to the point.



Get More Reviews

At Events

One of the best times to get reviews is during a client appreciation event. 

There are multiple ways to find success getting reviews at an event no 

matter the location. Set up a section at the event where you can do a food or 

drink giveaway for every past client that leaves you a review. This is a great 

opportunity to continue to grow a relationship with a client as well because 

it gives you the chance to discuss not only the review but how they are 

personally doing, what is going on, and how you can be of any help.

Post A Review On Social Media

This will help in two ways: 1. The client you posted gets to see their review 

highlighted to your followers and sees it as another “congratulations” from 

you. 2. Your followers will see that the review and instantly want the same 

type of service and be drawn to purchasing or selling a home by being 

reminded. We show examples if you keep reading later on. 

Make It Part Of Your System

Don’t get to the end of a transaction and think “Oh, I just forget to ask for 

reviews.” Make it a part of your process. Enter it as a calendar reminder and 

add it to your buyer and seller checklists. You can even include it in the 

material you hand out to clients.



Show Off Your Reviews

Don’t Miss Out On Opportunities

After you have spent the time getting your

review strategy in place and you have

reviews coming in, it is important to not 

just stop there.

For an example, The Rex Real Estate Team 

has numerous clients that have done video 

reviews for us. Because that isn’t stored 

on a google, Zillow, or Facebook, we 

decided to highlight them on our 

Instagram Page.

When someone searches us using 

Instagram, they are then shown a page 

that is 50+ Video reviews from past clients.

The power of having a page on a platform 

like Instagram (that doesn’t currently have 

a source to review or see reviews) gives us 

the upper hand on the competition.



Getting Setup On Google

Getting Setup On Google

By now you realize the importance of collecting more reviews for your real 

estate business, but you might be wondering how to get started.

The first step to collecting more reviews is setting up Google My Business. 

Below is a step-by-step process for setting up your Google My Business 

page and optimizing it to collect online reviews.

STEP 1 - Go to https://www.google.com/business

STEP 2 - Sign in to your Google Account, or create one. Then, click Next.

STEP 3 - Enter your business’ or chain’s address and create or claim your listing.

STEP 4 - Fill out basic information about your business

STEP 5 - Submit for verification

Typically Google will send you a card within a couple of days with a PIN to 

finalize the verification process. Google does this to ensure that only the 

right people have access to update and manage a business listing on 

Google.
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